[image: image1.png]Detroit Free Press





	GEORGEA KOVANIS

THE 12 WAYS OF GIVING: This year's best holiday presents keep an eye on the planet and its people -- fabulously
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For the holidays, Bridget Nelson is giving doormats made from recycled tires because they're practical -- everybody gets muddy feet! -- and because a portion of the sale proceeds goes to a local group that works with mentally ill and homeless people.

"It feels like a better use of your money," says Nelson, who is 33 and lives in Birmingham, of her family's decision to buy the mats for parents, in-laws and siblings.

Advertisement

"I think we're all aware that when times are tough, there are certain agencies and types of agencies that step up and fill in the gaps," Nelson says.

And more than ever, charities need financial help to keep going.

Call them gifts that keep on giving -- to people, a cause, a hope.

This holiday season, shoppers have access to a larger selection of gift-appropriate, cause-related merchandise than ever.

Charity the easy way
The items are practical and interesting, and in some cases, one-of-a-kind pieces of art. Consider the bracelets from Rwanda that Macy's is selling in partnership with Oprah Winfrey.

Other charitable gifts include everything from a Bath & Body Works candle that benefits the Make-a-Wish Foundation to a stuffed Snoopy at Urban Outfitters -- a fund-raiser for the Humane Society of the United States.

At Ann Taylor, which specializes in business clothes for women, buying the store's new signature scent -- Possibilities -- means $2 will be donated to model Petra Nemcova's Happy Hearts Fund, which benefits children affected by natural disasters.

To make it even easier for your purchases to count, a new-this-season Web site,www.nonprofitshoppingmall.com allows you to buy from a favorite store -- www.amazon.com, Home Depot, Gap are among the participants -- and identify one of dozens of charities you want to receive a portion of your purchase.

There's no extra fee to buy merchandise through the new Web site. You pay the same price you'd pay if you went to the store or the store's Web site.

Of course, you'll have to pay shipping.

The real difference?

Your purchase has the potential to make a difference.

Similar Web sites include www.charitymall.com , which raises money for cancer programs; www.charityblast.com and www.shopforcharitynow.com.

And Target donates 5% of its income to arts and education programs -- about $3 million a week.

Smart business
Why this emphasis on giving back?

Why now?

It's quite possible, as Nelson suggests, that in difficult times -- the economy is bad, we're in the midst of a war -- we feel better about spending money on something that's going to help the greater good, something that provides an element of stability.

Clients at the Cass Community Social Services agency in Detroit make the doormats; the three sizes

cost $20, $30 and $35. About $5 from each of the Nelsons' doormats goes back to the agency, which feeds and houses needy people and provides mental health services. "It's almost a society change," says Scott Krugman, spokesman for the National Retail Federation, a Washington, D.C., trade group for retailers.

Shoppers expect the places they do business with to be good corporate citizens and are more willing to do business with stores that care about the world around them.

The bottom line: Doing good is good business.

"It's a nice public relations thing for a company to do," says Britt Beemer, a retail expert in Charleston, S.C. "It's a good way for companies to show they're involved in the community, which is certainly a reputation-building factor."

As always, research the charity and company that is doing the fund-raising to make sure you know where the money from your purchase is going and how much of the proceeds will make it there.

Ready to shop?

Contact GEORGEA KOVANIS at 313-222-6842 or gkovanis@freepress.com.

	 


